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Campaign Financing
The regulation of campaign finance is a topic of perpetual public concern in the USA given that in a political domain, money matters because candidates and parties need ever-increasing financial resources for administration and election campaigns. This has also ushered a bone of contention on whether an individual can form a company or corporation and then donate as much money as they see fit to a particular candidate or political party in the public and judicial spectrum. In most cases, it is perceived that corporate contribution into politics warrants careful scrutiny particularly due to intensified corruption of democratic politics.  However, this contention can be best assessed in terms of the the10th amendment to the U.S. Constitution. This amendment provides the foundation for states monitoring and governing the administration of elections, as well as the regulation of campaign finance. Though the states are tasked with footing the bill and instituting provisions for elections and any campaign finance regulations, the federal government is mandated with administering judicial review over campaign finances using the U.S. Supreme Court rulings.
The current Supreme Court and other case law evaluating the constitutionality of limits on corporate contributions to a candidate or a political party uphold reasonable limits on contributions. For instance, according to Buckley v. Valeo, 424 U.S. 1 (1976), the case holds significance whereby it instigates that only contribution limits are constitutional and not expenditure limits. (Stephanopoulos, N(2015). The Supreme Court upheld this contribution limits because they act as a restrictive to quid pro quo corruption, where corporations and companies that contributed to campaigns are guaranteed partisan/favoring treatment because of their financial support (Stein, 2015). In this case, Buckley recognized the standard that campaign finance is speech, because “practically every strategy of communicating ideologies in today’s public society require the expenditure of money.” It is based on this principle that many states executed contribution limits in conjunction with the federal limits. However, this principle was averted in 1978 in the case of First National Bank of Boston v. Bellotti, 435 U.S. 765, when the court decided that corporations can make contributions to ballot initiatives, since “the intrinsic value of the speech in regards to its capability for enlightening the public is not determined by the identity of its source, whether union, association or corporation (NCSL, 2019).
Additionally, the case of Citizens United v. Federal Election Commission, 558 U.S. 310 (2010) reinforces the case of First National Bank of Boston v. Bellotti, 435 U.S. 765 (1978) (NCSL, 2019). In this case, states are prohibited from placing limits on the number of funds corporations use for electioneering communications, on the condition that the corporations do not directly align itself with a candidate. The Supreme Court struck down provisions of the Bipartisan Campaign Reform Act (BCRA) that banned corporations from making independent expenditures and election communications. 
Typically, the above court cases surface how the Court's tolerance of campaign finance laws polished and diminished in the intervening and propagating the changes necessary to enable the majority's understanding of the anticorruption rationale. By implication, the Supreme Court considers the entire federal ban on corporate expenditures which were drafted even before the Federal Election Commission (FECA) to be unconstitutional.  BCRA banned corporate funding particularly on “electioneering communications,” including supporting a candidate for federal office during elections (Boatright, 2015). However, the Supreme Court's fairly deferential stance toward campaign finance has ruled off every ban on corporate contribution, more specifically on the premise that holding that the federal veto on corporate financing for campaign infringes the First Amendment. Thus, in recent times, an individual can form a company or corporation and then donate as much money as they see fit to a particular candidate or political party, without restrictions. 
Example of Corporate Contribution to Campaign Finance
The National Rifle Association (NRA) has over the years been considered as one of the corporate group that has a predominant influence on American politics. The NRA group frequently contributes to congressional candidates in every midterm and general election. Despite, the controversies surrounding the ever-increasing gun shooting, the NRA still remains to be one of the most powerful gun rights lobbies in the US, which uses millions every year to advance its agenda in Congress (Gould, 2018). The NRA's impact on political funding vestiges a combative and central aspect that sparks perceptions of how its contributions to both parties corrupting influence on US gun policy on the continuing gun deliberation.
The NRA corporation influence has been in question by the Court. For instance, a lawsuit was filed by Giffords and Campaign Legal Center Action contended in the suit that NRA avoided contribution limits to offer an unfair benefit to Trump and other candidates (Schouten, 2019).  This case failed to pick because the federal law permits corporations to spend any amount to influence candidate elections only if they do not synchronize their spending procedures with the candidates they back. In this case, the lawsuit and underlying complaints against NRA did not materialize because there are no restrictions to corporations on contribution to campaign financing. 
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